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B pabore orpakena npodiemMa MoJMKYJIBETYPHOTO HOAX0/1a K (POPMUPOBAHKIO TEPPUTOPHAIBLHOTO OpeHIa. ABTO-
Pbl, IPOAHAIM3UPOBAB MHOKECTBO TEOPHIA O TEPPUTOPHUATIBHOM OPEH/IE, TOCTapaInch c(HOPMUPOBATH OOILYO MOJIEIH
Openna ropona. I[Ipobiema GpopMUpOBaHUsI TOPOACKOTO OpeHIa CBsI3aHa, MPEKIE BCETO, C Pa3IMYHBIMU HAyYHBIMU
[IKOJIAMH, KOTOPbIE MPE/IIECTBOBAIM TEM IOIXO0aM, KOTopbie chopMupoBaiiich B 21 Beke B 06JIACTH TOPOICKOTO
Openuara. Cpe Tex MOAX00B, KOTOPBIE JIEMIH B OCHOBY CETOIHSIIHUX MOJENel (pOpMUPOBAHHUSI TOPOJICKOTO OpeH-
JIa, MO’KHO Ha3BaTh CEMHOTHYECKHE KOHICTIIUK TOPOJIa, COIMATbHOE KOHCTPYHPOBAHKE TOPOJICKOI PEealbHOCTH, Cpe-
JIOBBIH TOAX0/ B (JOPMHUPOBAHMU TOPOJCKOTrO MPOCTPAHCTBA, Pa0OThI [0 UMUIDKY TEPPUTOPHIA, KYJIBETYPOJOTHUECKHIE
IIOJIXOJIbI, HICTOPHIECKHUE U JIP.
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The paper reflects the problem of multi-cultural approach to the formation of the territorial brand. The authors
analyzed a number of theories on the territorial brand tried to form a common model of the brand. The problem of forming
the urban brand is associated primarily with the various schools of thought that preceded the approaches that emerged
in the 21st century in the field of urban branding. Among those approaches, which formed the basis of current models of
the formation of the urban brand can be called semiotic concept of the city, the social construction of urban reality, the
environmental approach in shaping urban space of the image of the territories, cultural approaches, historical, etc.
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B coBpemeHHOM MH(OPMAIMOHHOM HPOCTPAHCTBE, MEPEIIOTHEHHOM HACOIOTHUECKIMHI KOHCTPYKTaMH, JIOBEpHE
npuodperaeT 0coOyrO IIEHHOCTh. DTO U €CTh Ta MPUYNHA, 10 KOTOPOH COLHATbHBIC CETH LICHHBI AJIs TPO(COF030B H MOJIH-
THYECKUX OPraHU3alLil: OHH MO3BOJISIOT CO31aBaTh JIMYHbIC OTHOLICHHSI, CO MHOKECTBOM JIIOZICH 0IHOBpeMeHHO. CaiiThl
CONMAJIBHBIX MeJIMa IPEACTABILIIOT cO00H maTdopMy, Ha KOTOPOH IPOU3BOIMMBIH IT01530BaTEIeM KOHTEHT MOSBIISIETCS
4yepe3 B3aMMOJICHCTBIE M COTPYIHHYECTBO B BUPTYaJIbHOM IIPOCTPAHCTBE, MEHSIsS HEPApXUH M UJICOTIOTHH COOOIIECTB.
VIHTepec K HCIOJIB30BAHHUIO SJIEKTPOHHBIX COLMATIBHBIX TEXHOIOTHI CO CTOPOHBI MPOYCOIO3HOTO BMKEHHUS CBS3AH C
TEM, YTO COLIMAJIbHBIE ME/IHA MO3BOJISIFOT 00PAaTUTHCS K OOJIBIIOMY KOJTMYECTBY JIFOJCH OTHOBPEMEHHO, U TIPEIOCTABIISIIOT
1atopmy, KoTopast 00eCIIeanBaeT JBYCTOPOHHIO KOMMYHHKANHIO. [Ipodcoro3bl, kak 0COOBIH MPUHINT CONUIAPHOCTH
rpy1m B 60psOe 3a 001111e SKOHOMUYECKHE HHTEPECHI, IEPEKHIIN HECKOJIBKO TOCYIapCTBEHHBIX (hopMarnii U Beera Obuin
CBSI3aHBI C CUCTEMOM TOCYIapCTBEHHOTO yrpaBineHus. [[puMeHeHne CoLMaIbHbIX TEXHOJIOI NI « TOHU3UPYET HICOIOTUIO
HPOQCOI3HOTO ABMKECHHS, 1ACT HOBBIE MIPAKTUUECKUE PELICHUS B peasin3alii GyHKIHI TPOCOI03HOTO ABMIKECHHSI.
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In today s information environment, crowded ideological construct, trust is of particular value. That is the reason
why social networks are valuable for trade unions and political organizations: they allow you to create a personal
relationship with many people at once. Social media sites are the platform on which the user produced content comes
through interaction and collaboration in a virtual space, changing the hierarchy and ideological communities. Interest in
the use of electronic social technologies of the trade union movement is related to the fact that social media can apply to
a large number of people simultaneously, and provide a platform that enables two-way communication. Trade unions,
as a special principle of solidarity groups in the struggle for common economic interests, had several state formations
and have always been associated with the system of government. The use of social technologies “tones” the ideology of
the trade union movement, gives a new and practical solutions to implement the functions of the trade union movement.
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