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HNCCIEJOBAHHUE CUMBOJIMKH TEJECHBIX 3HAKOB
B KOHTEKCTE COBPEMEHHBIX MOJIOAEXKHbBIX CYBKYJIBTYP

MeabnukoBa JI.A.

BnaauBocrokckuii rocyaapcTBeHHbII yHUBEPCUTET SKOHOMUKHU U cepBHca, Biagusoctok, Poccus
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HenoctaTto4HOCTh MCCIIeIOBAHMIA, HAIPABICHHBIX HA aHAIN3 TaKUX BU3YaJbHbBIX MPOSBICHUIT TEIECCHOMN KyIbTY-
PbI COBPEMEHHOTO YEJI0BEKa, KAK TaTynPOBKa, 00YCIOBUIIM aKTyallbHOCTh JAHHOTO HMCCIenoBanusa. B nanHol pabore
PaccMOTPEHbI COLMOKYIIBTYPHBIC OCHOBBI TATYHPOBKH, €€ CYIIHOCTHBIC YepThl. BhlsBiIeHa crienuduka 3HAKOBO-CHM-
BOJINYECKUX TPOSIBJICHUH TaTyUPOBKH, HCIHOJIb3yeMasl MPECTaBUTEISIMH MOJIOACKHBIX CyOKynbTyp. Tak, Mo cuM-
BOJIMKE TAaTYMPOBKU MOYKHO OTIPE/ICIHTH MOIUTHYCCKUE TIPUCTPACTHS €€ HOCUTEIS, KYJIBTYPHYIO JOMUHAHTY Cpe/bl, K
KOTOPOii OH IpHHA UISKHT. McciieioBaHms TIOKa3aiu, 4TO arpecCUBHAs TATYMPOBKA CBSI3aHA C KYJIBTOM CHIIBI, TIPOSIBIIe-
HHEM JIOMHHUPOBaHHs. B CBOIO ouepesib, pauKaabHO-3CTETHYECKHE, HE CKOBAHHBIE KECTKOH TUCIUIIINHON CYOKYIb-
TYpPBI CBOUMH CIOKETaMH U PUCYHKaMH TPOSIBIISIOT BHYTPEHHUE NCKAaHHS Y HEYJOBJIETBOPEHHOCTh CYIIECTBOBAHHS B
obmiectBe. B TO ke BpeMst TATYHPOBKA — 3TO HE TOJIBKO BU3YaJIbHbIH PENPE3eHTaTHBHbIN KOJI, & TAKKe MOIbITKA 100a-
BUTH ce0e TeX Ka4eCTB, KOTOPbIE IPHOABISIOT YBEPEHHOCTS, MTOBBIIIAIOT aJaNTAIMIO B COBPEMEHHOI rOpOJICKOi cpejie.
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Failure of the researches directed on the analysis of those visual manifestations of bodily culture of a modern person
as a tattoo conditioned the urgency of the given research. In this paper the socio-cultural foundations of the tattoo, its traits.
The author analyzes the specifics of sign-symbolic manifestations tattoo used to representatives of youth subcultures. So
the symbolism of the tattoo, you can define the political preferences of its bearer dominant cultural environment to which
it belongs. Studies have shown that aggressive tattoo associated with the cult of power, manifestation of dominance.
In turn radical aesthetic, not stiff rigid discipline subculture with their plots and drawings show the internal quest and
dissatisfaction with life in society. At the same time, the tattoo is not only a visual representative code and attempt to add
yourself those qualities which adds confidence, promote adaptation in the modern urban environment.
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Crarhst HOCBSIIIEHA HCCIISI0BAHNIO CHMBOJINYECKOTO OCMBICIICHHSI KYJIBTYPBI H XYA0KECTBEHHOTO TBOpYECTBA B (DHII0-
coduu [1.A. ®roperckoro. B crarbe nemaercs BBIBO O TOM, YTO TIOHUMaHUE CHMBOJIa B «KOHKpETHOU MeTadmsnkey [1.A.
dropeHcKoro 00yCIIOBICHO, C OTHON CTOPOHBI, BOCTOYHOM MAaTPUCTHKOM, ¢ pyroi — cuMBosm3MoM B. VBaHoBa, ¢ Tperbeit
— pycckoii ¢uocodcko-6orocnoBekoit Tpamunueii. drmrocodeknit cumBomaM [1.A. DIopeHCKOro COCTOUT B Hepasieb-
HOM €/IMHCTBE HACAIbHOTO U MaTepHAIbHOTO, PH KOTOPOM PACXOKACHNE UAEH U IMIMPUUECKOI peabHOCTH HEBO3MOKHO.
CucreMa «KOHKPETHON MeTa(pU3HKI», IIPU3HAIONAs CUMBOJIMIECKYIO PEalbHOCTD, TPEICTABISIET KYIBTYPy KaK MPOIece:
SIBJICHUSI KyJIBTYPbI IOCPEICTBOM CHMBOJIOB BOIUIOLIAOTCS CPa3y U B BEILECTBE, U B Hjee. BMecTe ¢ TeM CyIHOCTb KyJIbTy-
PBI PaCKPHIBACTCS KaK B MPAKTHUKE 110 HAXOXKICHUIO CHMBOJIOB H MX THITOJIOTH3AIINH, TaK U B JIETEIEHOCTH IT0 BOCCO3/IAHHIO
ONTHMAJIBHBIX YCJIOBU (DyHKIIMOHHPOBAHHSI CUMBOJIOB. XapaKTEPHBIMU OCOOCHHOCTSAMHU TIOHMMAaHHsI CHMBOJIA SIBIISTIOTCSI
AQHTUHOMUYHOCTB, Maru3M M HeorutatoHn3M. Hambonee sipkuM mprmvepom cuMBona B uckycerse 1t [1.A. dmopenckoro
SIBISIETCSI MKOHA KaK MJIeaIbHBIN CaKpaJIbHO-XY/I0KECTBEHHBII (peHOMEH, Ha/leJIeHHbIH YHeprueil apXxeTuria.
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The article investigates the symbolic understanding of culture and art in philosophy of Pavel Florensky. The
paper concludes that understanding the character in the “concrete metaphysic” of P. Florensky due, on the one hand,
the Eastern patristic, on the other — the symbolism of V. Ivanov, with a third — Russian philosophical and theological
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tradition. The philosophical symbolism of P. Florensky is an indivisible unity of the ideal and the material in which
the divergence of ideas and empirical reality impossible. The system of “concrete metaphysic”, which recognizes the
symbolic reality, represents the culture as a process: the phenomenon of culture through symbols embodied at once and
in the substance and in the idea. However, the essence of the culture is disclosed in practice in finding the characters
and their typology and recreation activities in optimum conditions of functioning of characters. Characteristic features
are the symbol of understanding antinomy, magic and Neo-Platonism. The most striking example of the symbol in art
for P. Florensky is an icon like the perfect sacred and artistic phenomenon, endowed with energy archetype.
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Pexriama Kak ()eHOMEH COBPEMEHHOM KyINBTYpbI, O€3yCI0BHO, y4acTByeT B (DOPMHPOBAHMM HOBBIX HJCH, LIEHHOCTEH,
00pa3oB ¥ KyJIETYPHBIX KOJIOB. B repron pacimpenns Me)HaIMOHAIBHBIX KOHTAKTOB BCe 00JIee YBEIMUHBAIOIIETOCS HHOP-
MAIMOHHOTO OOMEHa MEXTy MPEICTABUTEISIMH PA3HBIX KYIBTyp 0cO0yI0 OCTPOTY MPHOOpETAeT MmpodieMa B3auMONACHCTBIS
1 B3aumooOoramieHus Kyistyp [1-10]. OtedecTBeHHAs pexiiaMa TPaHCAUPYET He TONBKO IIEHHOCTH HAIIEH CTpaHbl, HO M IO
BIIMSIHAEM PEKJIaMbl 3apyOe)KHOI B OTEUECTBEHHON HAXOSAT OTPAKEHHE TPaAULIMK IPYTUX KyJIsTyp. Mccaenoanue npodnembl
3HAYNMOCTH ¥ BAYKHOCTH STHOKYJIBTYPHBIX 00pa30B, CTIONB3YEMBIX B PEKJIaMe, aKTyaJIbHO MTOCKOJIBKY OHH SIBIISTFOTCS IPSIMBIM
OTpaKeHHEM KyJIBTYPHBIX TP CTPAHBI, IEHHOCTHBIX yCTAHOBOK M OPHEHTHPOB IMPOKHBAIOIIETO B Hel 00IIecTBa. JTHO-
KYJBTYPHBIN PEKIaMHBIH 00pa3 — BaKHas COCTABIIAIONIAs TPAHCISNN KyJIBTYPHBIX Tpaauimii. Ha Har B3misi, ceromHs Hyxk-
HO OIPEJIENHUTh, KAKOBO K€ €€ 3HaUeHHe KaK B rporecce GopMUpOBAHUS KyJIBTYPHBIX [ICHHOCTEH, TaK ¥ B IIPOLIECCE OTPaXKSHHS
KYJBTYPHBIX TPAHUINH M yCTaHOBOK obmiectsa. C 9Toi 1elIbio HeoOX0MMO ONPEZIeNTh HanOoJIee 9acTo UCIIONIB3YEMBIE AT-
HOKYIBTYPHBIE PEKIIaMHBIE 00pa3bl 0TEUECTBEHHOH KYIIBTYPEI, @ TAKXKE UCCIIEI0BATH BIFSTHIE YIIOTPEOICHNS B OTEUECTBEHHON
PEKIIaMHOH JESTENBHOCTH 3apyOeKHBIX 00pa3oB. Ha cerogusiHuil 1eHb B OT€YECTBEHHOM peKIaMe CyIIECTBYIOT JBE TEH-
neHimH. [lepBast TeHIEHIMS CBsI3aHa C BBIPAOOTKOW 1 yTBEpIKICHHEM COOCTBEHHBIX STHOKYJIBTYPHBIX PEKJIAMHBIX TPaJHALIN
1 00pa3oB. Bropast TEHACHIMS 3aKIIIOYACTCS B TOM, YTO, HapsyTy C Pa3BUTHEM HALMOHAIBHBIX KYJIETYPHBIX OCOOCHHOCTEH,
TIepeHIMAHNE 3aaIHBIX 00PA3IIOB BCE elie MPOUCXOAUT. M aHHBIH mpoliece BIOIHE 3aKOHOMEPEH B YCIIOBHSIX NIOOATI3aAIHIL
Of1HaKO KOHTEHT TaKOTO MOIXOS CETOIHS MEHAETCS, TPaUIIU UHBIX KyJIBTYP ITBITAEMCSl IIEPEOCMBICIIUTE U BBIPA3UTh B CBOEH
HHTEPIIPETAINH, B KOHTEKCTE OTPayKEHHS HALMOHAIBHBIX KYJIBTYPHBIX TPaULIHIL.
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Advertising as a phenomenon of modern culture certainly involved in the forming of new ideas, values, images, and
cultural codes. During the expansion of international contacts, more growing information exchange between members of
different cultures problem of cooperation and mutual enrichment is more important. Russian national advertising translates
not only the values of our country, but also under the influence of foreign advertising, are indicated in the national advertising
traditions of other cultures. Study of problem of solemnity and importance of ethnic and cultural images used in advertising
is relevant because they are direct reflection of the cultural traditions of country, values and orientations of living there
community. Ethno-cultural advertising image - an important component of cultural traditions broadcast. In our opinion,
today is necessary to determine what is its meaning as in the formation of cultural values, and in the process of reflection
of cultural traditions and attitudes of society. For this purpose it is necessary to identify the most frequently used ethno-
cultural advertising images of Russian culture also is necessary to explore the effect of the use foreign images in the national
advertising. Today in the national Russian advertising there are two trends. The first trend is associated with the making
and approval of their own ethnic and cultural traditions and advertising images. The second trend is that, along with the
development of national cultural characteristics are still going on taking of western models. And this process is quite natural
in the context of globalization. However, the content of such an approach is changing, the traditions of other cultures, we are
trying to re-think and express in their interpretation, in the context of the reflection of the national cultural traditions.
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Crartbs SIBJISETCSl POAODKEHHEM paHee OMyOIIMKOBAaHHBIX MaTepHaioB O (POPMHPOBAHUH U PA3BUTUH IKOJIOTH-
YeCKOTo Ji3aliHa KaK OJTHOTO M3 COBPEMEHHBIX MPOEKTHO-XY0KECTBEHHBIX HAIIPABICHUH. ODKOJIOTHUECKHIl An3aifH
HaXOJHTCSI HA CTBIKE YTHIMTAPHO-TEXHHUYECKOH M XyHOXXECTBEHHOH AEATENbHOCTEH, MOITOMY ero (hyHKIMH Takxke
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