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tradition. The philosophical symbolism of P. Florensky is an indivisible unity of the ideal and the material in which
the divergence of ideas and empirical reality impossible. The system of “concrete metaphysic”, which recognizes the
symbolic reality, represents the culture as a process: the phenomenon of culture through symbols embodied at once and
in the substance and in the idea. However, the essence of the culture is disclosed in practice in finding the characters
and their typology and recreation activities in optimum conditions of functioning of characters. Characteristic features
are the symbol of understanding antinomy, magic and Neo-Platonism. The most striking example of the symbol in art
for P. Florensky is an icon like the perfect sacred and artistic phenomenon, endowed with energy archetype.
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Pexriama Kak ()eHOMEH COBPEMEHHOM KyINBTYpbI, O€3yCI0BHO, y4acTByeT B (DOPMHPOBAHMM HOBBIX HJCH, LIEHHOCTEH,
00pa3oB ¥ KyJIETYPHBIX KOJIOB. B repron pacimpenns Me)HaIMOHAIBHBIX KOHTAKTOB BCe 00JIee YBEIMUHBAIOIIETOCS HHOP-
MAIMOHHOTO OOMEHa MEXTy MPEICTABUTEISIMH PA3HBIX KYIBTyp 0cO0yI0 OCTPOTY MPHOOpETAeT MmpodieMa B3auMONACHCTBIS
1 B3aumooOoramieHus Kyistyp [1-10]. OtedecTBeHHAs pexiiaMa TPaHCAUPYET He TONBKO IIEHHOCTH HAIIEH CTpaHbl, HO M IO
BIIMSIHAEM PEKJIaMbl 3apyOe)KHOI B OTEUECTBEHHON HAXOSAT OTPAKEHHE TPaAULIMK IPYTUX KyJIsTyp. Mccaenoanue npodnembl
3HAYNMOCTH ¥ BAYKHOCTH STHOKYJIBTYPHBIX 00pa30B, CTIONB3YEMBIX B PEKJIaMe, aKTyaJIbHO MTOCKOJIBKY OHH SIBIISTFOTCS IPSIMBIM
OTpaKeHHEM KyJIBTYPHBIX TP CTPAHBI, IEHHOCTHBIX yCTAHOBOK M OPHEHTHPOB IMPOKHBAIOIIETO B Hel 00IIecTBa. JTHO-
KYJBTYPHBIN PEKIaMHBIH 00pa3 — BaKHas COCTABIIAIONIAs TPAHCISNN KyJIBTYPHBIX Tpaauimii. Ha Har B3misi, ceromHs Hyxk-
HO OIPEJIENHUTh, KAKOBO K€ €€ 3HaUeHHe KaK B rporecce GopMUpOBAHUS KyJIBTYPHBIX [ICHHOCTEH, TaK ¥ B IIPOLIECCE OTPaXKSHHS
KYJBTYPHBIX TPAHUINH M yCTaHOBOK obmiectsa. C 9Toi 1elIbio HeoOX0MMO ONPEZIeNTh HanOoJIee 9acTo UCIIONIB3YEMBIE AT-
HOKYIBTYPHBIE PEKIIaMHBIE 00pa3bl 0TEUECTBEHHOH KYIIBTYPEI, @ TAKXKE UCCIIEI0BATH BIFSTHIE YIIOTPEOICHNS B OTEUECTBEHHON
PEKIIaMHOH JESTENBHOCTH 3apyOeKHBIX 00pa3oB. Ha cerogusiHuil 1eHb B OT€YECTBEHHOM peKIaMe CyIIECTBYIOT JBE TEH-
neHimH. [lepBast TeHIEHIMS CBsI3aHa C BBIPAOOTKOW 1 yTBEpIKICHHEM COOCTBEHHBIX STHOKYJIBTYPHBIX PEKJIAMHBIX TPaJHALIN
1 00pa3oB. Bropast TEHACHIMS 3aKIIIOYACTCS B TOM, YTO, HapsyTy C Pa3BUTHEM HALMOHAIBHBIX KYJIETYPHBIX OCOOCHHOCTEH,
TIepeHIMAHNE 3aaIHBIX 00PA3IIOB BCE elie MPOUCXOAUT. M aHHBIH mpoliece BIOIHE 3aKOHOMEPEH B YCIIOBHSIX NIOOATI3aAIHIL
Of1HaKO KOHTEHT TaKOTO MOIXOS CETOIHS MEHAETCS, TPaUIIU UHBIX KyJIBTYP ITBITAEMCSl IIEPEOCMBICIIUTE U BBIPA3UTh B CBOEH
HHTEPIIPETAINH, B KOHTEKCTE OTPayKEHHS HALMOHAIBHBIX KYJIBTYPHBIX TPaULIHIL.
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Advertising as a phenomenon of modern culture certainly involved in the forming of new ideas, values, images, and
cultural codes. During the expansion of international contacts, more growing information exchange between members of
different cultures problem of cooperation and mutual enrichment is more important. Russian national advertising translates
not only the values of our country, but also under the influence of foreign advertising, are indicated in the national advertising
traditions of other cultures. Study of problem of solemnity and importance of ethnic and cultural images used in advertising
is relevant because they are direct reflection of the cultural traditions of country, values and orientations of living there
community. Ethno-cultural advertising image - an important component of cultural traditions broadcast. In our opinion,
today is necessary to determine what is its meaning as in the formation of cultural values, and in the process of reflection
of cultural traditions and attitudes of society. For this purpose it is necessary to identify the most frequently used ethno-
cultural advertising images of Russian culture also is necessary to explore the effect of the use foreign images in the national
advertising. Today in the national Russian advertising there are two trends. The first trend is associated with the making
and approval of their own ethnic and cultural traditions and advertising images. The second trend is that, along with the
development of national cultural characteristics are still going on taking of western models. And this process is quite natural
in the context of globalization. However, the content of such an approach is changing, the traditions of other cultures, we are
trying to re-think and express in their interpretation, in the context of the reflection of the national cultural traditions.
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Crartbs SIBJISETCSl POAODKEHHEM paHee OMyOIIMKOBAaHHBIX MaTepHaioB O (POPMHPOBAHUH U PA3BUTUH IKOJIOTH-
YeCKOTo Ji3aliHa KaK OJTHOTO M3 COBPEMEHHBIX MPOEKTHO-XY0KECTBEHHBIX HAIIPABICHUH. ODKOJIOTHUECKHIl An3aifH
HaXOJHTCSI HA CTBIKE YTHIMTAPHO-TEXHHUYECKOH M XyHOXXECTBEHHOH AEATENbHOCTEH, MOITOMY ero (hyHKIMH Takxke
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