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COOTHOULIEHME INTOBAJIM3ALMU U ITTOKAJIU3AIIUU B KYJIBTYPE JATECTAHA
Adnynaesa M.III.

OI'bOVY BIIO «/larecTanckuil rocy1apCcTBEHHBIH I1e1aroruuecKuil yausepcureT», Maxaukana, Poccust
(367003, Maxaukana, mp. SIparckoro, 57), e-mail:m-medina7 1 @yandex.ru

AKTyaIbHOCTb M3y4eHHS Ky/IbTypbl JlarectaHa BbI3BaHA BIMSHHAEM HPOLIECCOB IO0ATM3ALIMN U PACIIIPEHUEM apabo-MyCyIlb-
MAHCKOTO KyJIBTYPHOTO BO3/ieHcTBIsE. OpHeHTalws Ha apaOCKHii MU, TPAAHIIMOHHYIO PEJIMTHO3HOCTb CTAHOBSITCS MAapKepaMK «HO-
BOID» 3THOKYIIBTYPHOI 1 PErHOHAIBHOMN HIICHTUIHOCTH COBPEMEHHBIX larectaHieB. B kynsrype JlarectaHa B yCIOBUSIX KyJIBTypHOMH
II00ATM3AIIMN OTCTAMBACTCS CAKPAJIbHAS HEMPUKOCHOBEHHOCTb TPAIMIIMOHHBIX M HCIAMCKUX LIGHHOCTEH. [T100aIbHBIE MPOLIecChl
B JlarecraHe CONPOBOKIAIOTCS PACPOCTPAHEHHEM UCIIaMa, KOTOPBIH SBIIETCS CACPKUBAFOLINM (haKTOPOM BECTEPHU3ALIMH MACCO-
BOH KyJIBTYpBL. ABTOPOM 00OCHOBAH BAKHBINA WICHTU()HKAIIFIOHHBIN MapKep KyJIBTYPHOH PHHAIUISKHOCTH K MyCyTbMaHCKOH 00-
IIMHE — yMMe. lcnamekast HeHTHYHOCTb, B PA3IMYHBIX [LIaHAX MPECTARIISONmIAs ce0st KaK aHTUMOJIEPH, BHEJPEHA B NIOOATBHYIO
KyJBTypy MOTpeOyIeHHs 1 ICHCTBYET B €€ paMKaX. AKTHBHOCTB NIOOATM3ALIIH B C(hepe MAaCCOBOH KYJIBTYPbI IIPOBOLIMPYET OTCTANBa-
HHE JIOKAJTGHBIX KyJIBTYPHBIX HICHTHYHOCTEH M ()OpMHUPOBAHHE TAPTHKYJIIPUCTCKON IOMUHAHTBI B Pa3BHTHH KyJIBTypbI JlarecTaHa.
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The urgency of studying of culture of Dagestan is caused by the influence of globalization processes and the expansion
of the Arab-Muslim cultural impact. Orientation toward the Arab world, traditional religiosity become markers of «new»
ethnic, cultural and regional identities modern Dagestanis. In terms of cultural globalization is advocated sacred inviolability
of traditional and Islamic values. Global processes in Dagestan are accompanied by the spread of Islam, which is a deterrent
Westernization of mass culture. The author substantiates important identification marker of cultural identity and belonging
to the Muslim community — Ummabh. Islamic identity, in different plans representing itself as antimodern embedded in the
global consumer culture operates within its framework. Activity of globalization in the sphere of mass culture provokes
defending local cultural identities and the formation of a particular landmark in the development of the culture of Dagestan.

PAH)KUPOBAHMUE JINYHOCTMU B KYJIBTYPAX 3AITAJA 1 BOCTOKA
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B nieHTpe BHIMaHS JaHHOTO HCCIIEIOBAHMS — KPHU3KC KYIIETYPHBIX OPHEHTALNI COBPEMEHHOTO YelIoBeKa. JIJ1st pacKphI-
THS JAHHOM NPOOJIeMBbl aBTOp (MCHOMb3Ys KOMITAPaTUBHBII METON) MpeIaracT pacCMOTPETh PacpoCTPaHEHHbIE Ha 3anajie 1
Ha BocToke BapraHTBI paH>KUpOBaHS JITIHOCTU. B crarbe anamsupyrorest muddys3nn coBpeMeHHOH [I00aIbHOM KyIIBTYPEL
Ha npumepe HecoBNanaromuX CrocO00B U3MEPEHHUs JINYHOCTH TIOKA3bIBACTCS, YTO COBPEMEHHBIH NIOOAIBHBIM MUP yTpa-
YMBAET NMPHCYIIHE TPAJUIHNOHHBIM Ky/IBTypaM HPEICTABICHHS O CMBICIIC CYIIIECTBOBAHMS UeNIoBeKa. B Xoze mccienoBanmst
BBIABIIICTCS, YTO, HECMOTPSI Ha Pa3iM4HbIe (PUI0COPCKHE U MPOLIEyPHbIE OCHOBAHM (B BEIMUECKOM TPAULIMK U B Oy11u3-
Me), Ha BocToke TMIHOCTB M3MepsieTcst CTeneHbio oco3HanHocTh. [l 3anana u Poccuu mooOHbIe MOIXOIBI MOTYT Ka3aThCsl
9K30TUYHBIMH, HO HE YyXHMHU. B TEPMHHOIOIMM I'yMaHUCTHYECKON HICHXOJIOIMH Mbl Obl HAa3BaJIM MX W3MEPEHHEM YPOBHS
CaMOAKTyaJIM3amuy JesoBeka. OfHAKO pedb UIET He CTOMBKO O «PacTpaTax», CBI3aHHBIX C INI00AM3aniei, CKOJIBKO O TOM, YTO
CErojiHs y HaC eCTh BO3MOXKHOCTb OTHECTHCh K BOCTOYHBIM 3HAHMSM HE KaK MCTOPHKO-KYJIETYPHOMY Kypbe3y nin (uiocod-
CKOMY U3BICKY, HO BOCIIPHHSTH OOH)KAIOINECS TIPH KyJIETYPOJIOTNYECKOM COIOCTABIICHUH MOJIOKEHNSI Beephe3. PacrienuBas
npuxozsiye ¢ Boctoka uzieu, KylIsTypHble IPAKTUKH 1 LICHHOCTHBIC OPUEHTALIMH KaK PEaIbHYHO aJIbTEPHATHBY.

THE WAYS OF VALUING A PERSON IN THE WESTERN AND EASTERN CULTURES
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The crisis of cultural orientations of a modern man is in the spotlight of this research. The author explores the issue using
comparative method and proposes examining variants of ranking of a personality which are spread in the West and in the
East. The article provides a comparative analysis of diffusion inherent in the modern globalized culture. Using the example
of incompatible methods of personality measurement, the author shows that the contemporary globalized world refuses from
traditional understanding of the meaning of human existence. The research reveals that despite various philosophical and
procedural grounds (in the Vedic tradition and in Buddhism), a personality in the East is measured by its level of awareness.
These approaches might seem exotic but not alien to the West and Russia. Using the terminology of humanistic psychology, we
would call them «measurement of a level of self-actualization». However, we are referring not so much to the «Expenditure»
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deriving from globalization but to the fact that nowadays there is an opportunity not to see Eastern knowledge as a historical
and cultural oddity or philosophical fad but perceive statements which are revealed in comparative studies seriously. This
enables us to estimate ideas, cultural practices and systems of values coming from the East as a real alternative.
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B crarbe paccMarprBaroTCs BOIPOCHI MBIIUICHHS HH/MBHIA BO BPEMsI IIAILICYHON JHAIOTOBOI UIPbI, aHATH3HPYIOTCS
crieruduYecKue IamiedHble 00pasbl, BOSHUKAOIINE BO BPEMsl IMaJIOrOBOW UIPBI B IIAIIKH, H3y4aeTcsl OCTATOYHBIN 00pas3,
MHEPTHBINA 00pa3, OnepexKatonuii 00pas, a TAKKe PACCMATPUBAIOTCS IPOOIIEMbI HHTEIUIEKTYaIbHOTO TBOpYecTBa. [Tpu aHam-
THYECKOI paboTe MBILIUICHHS 32 MIAIISYHON JOCKOH C KaK/IBIM XOIOM BO3HUKAIOT HOBBIE HJIEH, TUIaHbI, BO3MOXKHOCTH, KOTO-
Ppble CTaHOBATCS O0OBEKTaMH VTS IIIYOMHHOTO OCMBICTIEHHUS B Mrpe. OtnenbHas Gurypa, rpymma Guryp, oTAenbsHOe Moje Wi
rpyIIia rnoseii, KOHKPETHBIE XO/IbI, TAKTUYECKUE U CTPaTernuecKye IUIaHbl B UTpe MOryT C(POPMHPOBATH OCTATOUHBIH 00pa3 B
cosHaHuH 1anmera. OcTaTtouHbli 00pas, Ha Halll B[S, YHCTO [ICHXOIOTHYECKOE MPOSIBIICHUE HAILIETO MbIILIeHHS. TTonoxu-
TEeJIbHBIE CTOPOHBI OCTATOYHOTO 00pa3a JOCTATOYHO OUEBU/IHBI OCBEIOMIEHHOMY, OIIBITHOMY LIAIIKCTY. TBOpUYecKHii nporecc,
KOTOPBI MPOTEKAET BO BPEMsi UTPAIOLICHCS TTAPTUH, HEMBICTHM 03 HEKHUX LICTIOYeK BAPHAHTOB, «IpeBa» pacyéra, aHaiIu3a,
3BEHBSIMH KOTOPBIX U OyIIyT SIBISITHCSI OCTAaTO4HbIE 00pa3bl. OHM Kak OYATO CITyrKaT HepeKIIFouaTes MU B CO3HAHHH LIAIINCTA.
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The article examines the thinking of an individual during an interactive game of drafts, checkers analyze specific
images generated during interactive checkers game, we study the residual image, the image inert, outpacing the image, and
also deals with the problems of intellectual creativity. When the analytical work of thinking for checkerboard with each
turn there are new ideas, plans and opportunities that become targets for deep understanding of the game. Separate figure,
a group of figures, a single field or group of fields, specific moves, tactical and strategic plans in the game can generate
a residual image in the minds drafts player. Residual image, in our view, a purely psychological manifestation of our
thinking. Positive aspects of the residual image are obvious enough knowledgeable, experienced checkers player. Creative
process that takes place during a party game is inconceivable without some chains options “tree” calculation, analysis, and
links that will be the residual images. They are like switches in the minds of drafts player.
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Ipobnema MccenOBaHUs TAHHOH TeMbl 00YCIIOBIICHA NIPOTUBOPEUHEM MEXLY YBEIMUMBAIOLICHCS 3HAYUMOCTBIO HC-
TIOJIb30BAHMS CHMBOJIOB B PEKJIaMe, MX BJIMSHHEM Ha COBPEMEHHOE OOIIECTBO M CTENECHBIO H3y4EHHOCTH MPOLIECCOB TPAHC-
(opmarmy KyasTypbl. PexiaMHBI CHMBOII, SIBISISICH TTAMSITBIO KYJIBTYPBI, CBOSOOpa3HbIM KOMMYHHKAaTOPOM BO BPEMEHHOM
TIPOCTPAHCTBE KYJIBTYPBI, OCYIIECTBIISICT (POPMUPOBAHUE LICHHOCTEH, CTEPEOTHIIOB, Mojierieil oBeieHus. [Tpodnema deHome-
Ha CUMBOJIa HE TI0TEpsIeT CBOEH aKTyaIbHOCTH, TI0Ka CYILECTBYET cama KyJsTypa. BivsHue, mpon3BoauMoe peKiiaMHbIM CHM-
BOJIOM Ha OOIIECTBO, CIOCOOCTBYET YHH(HIMPOBAHUIO [IEHHOCTEH, MOTPEOHOCTEH, CTEPEOTHIIOB, MOJICIICH MOBEACHHS, OII-
pezersist HoTpeOUTENIbCKIE IPUOPUTETHI, PEBPALL[ast TOBAPbI B CHMBOJIBI, TIPEIONpe/esisst GOpMUPOBAHIE €IMHCTBA CTPAHBI.

ADVERTISING SYMBOL AS A DETERMINANT OF CHANGES IN A CULTURAL SPACE
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The problem in this topic is determined by the contradiction between the increasing significance of the using
of symbols in advertising, their influence on the contemporary society and the state of knowledge of the culture
transformation processes. The advertising symbol, being the memory of culture and a peculiar communicator in the
time space of culture, forms the values, stereotypes and behaviour patterns. The problem of the symbol’s phenomenon
will not lose its timeliness as long as the very culture exists. The influence of the advertising symbol on the society
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