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deriving from globalization but to the fact that nowadays there is an opportunity not to see Eastern knowledge as a historical
and cultural oddity or philosophical fad but perceive statements which are revealed in comparative studies seriously. This
enables us to estimate ideas, cultural practices and systems of values coming from the East as a real alternative.
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B crarbe paccMarprBaroTCs BOIPOCHI MBIIUICHHS HH/MBHIA BO BPEMsI IIAILICYHON JHAIOTOBOI UIPbI, aHATH3HPYIOTCS
crieruduYecKue IamiedHble 00pasbl, BOSHUKAOIINE BO BPEMsl IMaJIOrOBOW UIPBI B IIAIIKH, H3y4aeTcsl OCTATOYHBIN 00pas3,
MHEPTHBINA 00pa3, OnepexKatonuii 00pas, a TAKKe PACCMATPUBAIOTCS IPOOIIEMbI HHTEIUIEKTYaIbHOTO TBOpYecTBa. [Tpu aHam-
THYECKOI paboTe MBILIUICHHS 32 MIAIISYHON JOCKOH C KaK/IBIM XOIOM BO3HUKAIOT HOBBIE HJIEH, TUIaHbI, BO3MOXKHOCTH, KOTO-
Ppble CTaHOBATCS O0OBEKTaMH VTS IIIYOMHHOTO OCMBICTIEHHUS B Mrpe. OtnenbHas Gurypa, rpymma Guryp, oTAenbsHOe Moje Wi
rpyIIia rnoseii, KOHKPETHBIE XO/IbI, TAKTUYECKUE U CTPaTernuecKye IUIaHbl B UTpe MOryT C(POPMHPOBATH OCTATOUHBIH 00pa3 B
cosHaHuH 1anmera. OcTaTtouHbli 00pas, Ha Halll B[S, YHCTO [ICHXOIOTHYECKOE MPOSIBIICHUE HAILIETO MbIILIeHHS. TTonoxu-
TEeJIbHBIE CTOPOHBI OCTATOYHOTO 00pa3a JOCTATOYHO OUEBU/IHBI OCBEIOMIEHHOMY, OIIBITHOMY LIAIIKCTY. TBOpUYecKHii nporecc,
KOTOPBI MPOTEKAET BO BPEMsi UTPAIOLICHCS TTAPTUH, HEMBICTHM 03 HEKHUX LICTIOYeK BAPHAHTOB, «IpeBa» pacyéra, aHaiIu3a,
3BEHBSIMH KOTOPBIX U OyIIyT SIBISITHCSI OCTAaTO4HbIE 00pa3bl. OHM Kak OYATO CITyrKaT HepeKIIFouaTes MU B CO3HAHHH LIAIINCTA.
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The article examines the thinking of an individual during an interactive game of drafts, checkers analyze specific
images generated during interactive checkers game, we study the residual image, the image inert, outpacing the image, and
also deals with the problems of intellectual creativity. When the analytical work of thinking for checkerboard with each
turn there are new ideas, plans and opportunities that become targets for deep understanding of the game. Separate figure,
a group of figures, a single field or group of fields, specific moves, tactical and strategic plans in the game can generate
a residual image in the minds drafts player. Residual image, in our view, a purely psychological manifestation of our
thinking. Positive aspects of the residual image are obvious enough knowledgeable, experienced checkers player. Creative
process that takes place during a party game is inconceivable without some chains options “tree” calculation, analysis, and
links that will be the residual images. They are like switches in the minds of drafts player.
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Ipobnema MccenOBaHUs TAHHOH TeMbl 00YCIIOBIICHA NIPOTUBOPEUHEM MEXLY YBEIMUMBAIOLICHCS 3HAYUMOCTBIO HC-
TIOJIb30BAHMS CHMBOJIOB B PEKJIaMe, MX BJIMSHHEM Ha COBPEMEHHOE OOIIECTBO M CTENECHBIO H3y4EHHOCTH MPOLIECCOB TPAHC-
(opmarmy KyasTypbl. PexiaMHBI CHMBOII, SIBISISICH TTAMSITBIO KYJIBTYPBI, CBOSOOpa3HbIM KOMMYHHKAaTOPOM BO BPEMEHHOM
TIPOCTPAHCTBE KYJIBTYPBI, OCYIIECTBIISICT (POPMUPOBAHUE LICHHOCTEH, CTEPEOTHIIOB, Mojierieil oBeieHus. [Tpodnema deHome-
Ha CUMBOJIa HE TI0TEpsIeT CBOEH aKTyaIbHOCTH, TI0Ka CYILECTBYET cama KyJsTypa. BivsHue, mpon3BoauMoe peKiiaMHbIM CHM-
BOJIOM Ha OOIIECTBO, CIOCOOCTBYET YHH(HIMPOBAHUIO [IEHHOCTEH, MOTPEOHOCTEH, CTEPEOTHIIOB, MOJICIICH MOBEACHHS, OII-
pezersist HoTpeOUTENIbCKIE IPUOPUTETHI, PEBPALL[ast TOBAPbI B CHMBOJIBI, TIPEIONpe/esisst GOpMUPOBAHIE €IMHCTBA CTPAHBI.
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The problem in this topic is determined by the contradiction between the increasing significance of the using
of symbols in advertising, their influence on the contemporary society and the state of knowledge of the culture
transformation processes. The advertising symbol, being the memory of culture and a peculiar communicator in the
time space of culture, forms the values, stereotypes and behaviour patterns. The problem of the symbol’s phenomenon
will not lose its timeliness as long as the very culture exists. The influence of the advertising symbol on the society
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