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The study of Russian art of embroidery as part of culture. Determined that the architectonic art refers to a
traditional folk Russian costume. It is proved that in Russian costume of embroidery ornaments by symbolic sign
system fixed idea, information, broadcast sense. It is concluded that a set of characters forms kulturotekst representing
the world of culture and the culture of peace at the same time. It is proved that the archaic Russian embroidery thanks
to its main quality (visual, visibility) itself is capable provide substantial assistance at reconstruction the traditional
pictures of the world in identifying inside her systemic and structural interconnections that can hardly be viewed by
other kinds of popular culture. Concludes that the embroidery pattern, ie text serves as a complex semiotic information
structure, and is the center of the relationship owner suit with ornamental embroidery and as consumer communication.
The relationship of our time with the previous millennia through national embroidery as informational material. And
also determined that archaic embroidery is a form of information culture.
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ITpoBeneHo nccaen0BaHUEe PYyCCKOr0 KOCTIOMA B HCTOPUKO-KYJIBTYPHOM KOHTeKcTe. ONpesiesieHo, UTO B Pa3HbIE
HCTOPUIECKUE MIEPHOBI TI0/] BIMSHIEM ITOIUTHIECKUX COOBITHH KOCTIOM M3MEHsICA. Jloka3bIBaeTCs, 9TO, HECMOTPS
Ha BHEIIIHUE BO3/ICHCTBUS, KOCTIOM UMECT XapaKTEpHBIE AJIsl PYyCCKOTO KOCTIOMHOIO KOMILIEKCA OTIMYHUTENIbHBIC TIPU-
3HAKH, YCTOABIINECS J0 TPHHATUS XPUCTHAHCTBA. JlenaeTcst BBIBOJ, YTO (DYyHKIIMH KOCTIOMA - MarmIeCKUe, PUTyallb-
HbIE, COLIMAJIbHBIC, BO3PACTHBIC, IPO(ECCHOHANIBHBIC, SCTETHYECKHE - HECYT BIIOJIHE ONPEACICHHY0 CHMBOIMYECKYIO
Harpy3Ky W COXpaHWIHCh 10 XX Beka. PaccMoTpeHHMe KOCTIOMAa B MHOTOBAPHAHTHOCTH €TO (hyHKIIHOHHPOBAHHS B
KYyJIBTypE, B €10 HEM3MEHHOH IPUYaCTHOCTH K JUHAMUKE KYJIBTYpPHO-UCTOPUUECKOIO Pa3BUTHUS I103BOJISIET TOBOPUTH O
KOCTIOME KaK O CBO€0Opa3HON yHHBEpCAINH KylbTyphl. KOCTIOM BEIpa)aeT MHIUBHAAYaTbHOCTD 9THOCA M BUAOU3ME-
HSCTCSI BMECTE C YEJIOBEKOM M YEJIOBEYECKUM OOIIECCTBOM.
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The study of Russian art of costume in the historical and cultural context. Determined that in different historical
periods influenced by political developments costume change. It is proved that, despite external influences, the suit has
the characteristic features of Russian costume complex, established prior to the adoption of Christianity. It is concluded
that the symbolic function of costume magic, ritual, social, age, professional, well-defined aesthetic carry symbolic
meaning and survived until the XX century. Consideration of the suit in a multivariate its operation in culture, in his
constant involvement in the dynamics of cultural and historical development suggests the suit as a kind of universal
culture. Costume expresses individuality and ethnos modified together with man and by human society.
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B 2015 rony Poccust nommkHa epeidTi Ha HU(pPOBOE BEHIaHUe. DTO 03HAYACT 3HAUUTEIIbHBIC TIEPEMEHBI Ha Teje-
BU3MOHHOM pBIHKE, IIal' B HOBYIO TEJICBU3HOHHYIO 3I10XY, @ TAKXKe epexo]l Ha HOBYIO MOJIe/b TesieBuieHu. 3mene-
HUSI IPUXO/ST HE ONHOMOMEHTHO, TO9TOMY HOBBIC TeHICHIIMH BUAHBI Yke ceifuac. B mepByro odepens, 9To nambHEiH-
I1asi CerMEHTAINS 3PUTEIbCKOM ayTUTOPUH. 3PUTEIIb TelIeph BHIOUpAET KaHaJIbl ¢ HanOoIee MOIXOISIIIM HMEHHO eMy
koHTeHTOM. 1 BEIOOD y 3puTenst Oorarsrid. [ToMrMo KpymHBIX MeuapecypcoB B Poccuy HHTEHCHBHO Pa3BUBAIOTCS Tak
Ha3bIBaeMble KaHaJbI 10 MHTepecaM, 0ojee YacTo Ha3bIBaeMble HUIIEBBIMU. B JaHHOH cTaThe aBTOPHI, IPOAHAINU3UPO-
BaB TCHACHINH N3MEHEHHS B POCCHUIICKOM TEJICBHCHHH, ONTUCAIN XapaKTep N3MEHEHHH B PEKJIAMHON KOMMYHUKAIHN
texHosoruu product placement. MarepuanoM HCCIIeI0BaHMS TOCIYKUIH MyOJIUKALMH B POCCUICKUX X MHOCTPAHHBIX
HCTOYHHMKAX 0 TexHojoruu product placement, KOHTEHT-aHAIN3 UCIONB30BaHUS TexHomoruu product placement Ha
HUILIEBBIX KaHAJaX POCCUICKOIO TEICBUICHHUS.
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