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ADVERTISING ON NICHE CHANNELS: PROBLEMS AND PROSPECTS
Grishanin N.V., Gorbatsevich Y.V.
Saint-Petersburg University of Humanities and Social Sciences, Saint-Petersburg, e-mail: nikitag@bk.ru

In 2015, Russia should switch to digital broadcasting. This means significant changes in the television market,
step into a new era of television, as well as the transition to a new model of television. Changes do not come at one time,
so the new trend is already visible. In the first place, it further segmentation of the audience. The spectator now selects
the most appropriate channels to him content. And the choice of the viewer rich. In addition to large media assets in
Russia are intensively developing so-called «channels of interest»,more often called niche. Analyzing trends in Russian
television, describe the nature of changes in the advertising communication technology product placement. Research
material published in Russian and foreign sources of technology product placement, a content analysis of the use of
technology product placement on niche channels Russian TV.

MOJIA KAK ®AKTOP ®OPMHUPOBAHMSI COLIMOKYJIbTYPHOM MJIEHTUYHOCTHU
JIMYHOCTH B YCJIOBUAX OBIMECTBA CUMBOJIMYECKOI'O IIOTPEBJIEHUSA
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B crarbe mpeamnonaraeTcsi pacCMOTpeTh (PEHOMEH HACHTHYHOCTH JINYHOCTH B YCJIOBHSIX COBPEMEHHOIO 00IIie-
CTBa IMOTPEONICHHUs], YTO CHOCOOCTBYeT Oosiee MTyOOKOMY MOHMMAHHUIO MOTPEOHOCTEIl MHIMBUIOB, BBISBICHHIO HX
CTpeMJICHHIT B CaMOOMpe/eJICHUH U caMopeanu3anuy. Ecian poiib COBPEMEHHOTO YEJIOBEKA 3aKIFOYaeTCsl He B pea-
JM3aLUK NPEHA3HAYCHHOH CYIIHOCTH, a B CAMOPEAIN3allM1 Yepe3 CO3aHue caMoro celds, peannu3alui CBOUX yHH-
KaJIbHBIX Ka4eCTB, TO YEJIOBEK MOJ] BO3ACHCTBUEM MOJIBI MOKET CaMOPEaI30BaThCsl, CHOPMUPOBATH HACHTHYHOCTD B
o01IecTBe CHMBOIMYECKOTo moTpednenus. Moaa GpopMupyeT HOBBIN THIT OTPEOUTENS, Il KOTOPOTO BaKHBI KA9€CTBO
Belleil, BOIUIOIEHHE MEUThI M HOBBIE BIICYATIICHHS, & HE OOJiee BHICOKOE MOJNIOKEHHE B O0IIECTBE U HICHTH(UKAIINS
C BBICIIHMH CIIOSIMH 00111ecTBa. Moia CeroiHst — 3T0 MHCTPYMEHT MHAMBUIYaJIH3alli1 JIFOACH, a He BO30OHOBICHHE
COLMAJILHOM TUCTAHIINH.

FASHION AS A FACTOR OF FORMATION SOCIO-CULTURAL IDENTITY OF THE PERSON
IN CONDITIONS OF SOCIETY SYMBOLIC CONSUMPTION
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The article is supposed to consider the phenomenon of identity of the person in conditions of a modern society
of consumption, which contributes to better understanding the needs of individuals identify their aspirations in self-
determination and self-realization. If the role of modern man is not in the designated entities and self-realization
through the creation itself, and to realize their unique qualities, a man under the influence of fashion can fulfill their
potential, to form an identity in society symbolic consumption. Fashion is creating a new type of consumer, for
whom quality is more important things, a dream come true and new experience, and not a higher position in society
and identification with the higher levels of society. Fashion today - a tool customize the people, not the resumption
of social distance

CTWJIb )KU3HU KAK TEXHOJOT Ul KOMMEPYECKOU KOMMYHUMKAIIAA
B INTOCTHEKJIACCHYECKOMU KYJIBTYPE
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B coBpeMeHHBIX KOMMYHUKAIUSAX KOMMEPUYECKUX KOMIIAHUH CTHJIb )KU3HU CTAHOBUTCS JIOBYIIKOM» JUIsL TOT-
pebutenst yciyr u ToBapoB. C(HOPMUPOBAHHBIE CTPATETHH KXU3HEHHOTO MOBEACHUS (OPMHUPYIOT IPEeTHAMEPEHHBIN
MOUCK TIIaHa ASHCTBUH B chepax AesTeIbHOCTH CyObeKTOB KOMMYHHKAIMK, TEM CaMbIM OINPEesisi CBOM PeaKInH
Ha BHEITHHE NCTOYHHUKH HHpopManuu. COBPEeMEHHBIH CTHIIb KHU3HU €BPOIEHCKOro o0ImecTsa, 1a 1 MHPOBOTO CO-
001IeCcTBa B MIPUHIIMIIE, CTPOUTCS] BOKPYT OCHOBHBIX «BEX», BHICTPAUBAEMBIX CPEJCTBAMH MacCOBOI MH(pOpMAIHH,
CPE/ICTBAMH PEKJIaMbl, HACAKAAEMBIMH Yepe3 pa3INIHbIe HCTOYHUKH KOMMYHHUKanuu crepeorunamu. Co3ganHas B
3M0XY MOCTHEKJIACCUYECKOH KyJIbTyphl MOZEIb [TOBEACHUS JIIOACH OIpeesisieT JeHCTBUTEIbHBIA TUIT UX ITIOBEICHUS.
Henp3s Ha3BaTh AaHHYIO TEHACHIHUIO NMO3UTUBHOH. Ecim B commanucTudeckux obmecTBax o0pas M CTHIIb KH3HU
(dbopMupyeT ToCyaapcTBO — OHO BBIHY)KICHO JICHCTBOBATh B OIPEJEIICHHBIX paMKax, oOecrieurBas cOOCTBEHHYIO
CTaOMIBLHOCTE. UTO XKe KacaeTcsl CTHIISI JKU3HH, ONPEEsIeMOro KOpIopannei, To 3/eCh MBI HE MOXEM CTaBHTh
YETKUX TPaHMII.
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LIFESTYLE AS THE TECHNOLOGY OF COMMERCIAL COMMUNICATION
IN POSTNONCLASSICAL CULTURE
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In modern communications of commercial companies lifestyle becomes something like a «trap» for the consumer.
Created strategics of vital behavior form a deliberated search of an action plan in domain of subject of communication,
thereby defining their own responses on external source of information. Modern lifestyle of european society, as well
as the world society basically is built around major milestones implanted through various sources of communication
stereotypes by mass media and advertising campaigns. The actual type of human behavior is determined by the model
of behavior which stems from post-nonclassical culture. No one can detect this tendency as positive. So, if in socialist
societies way of life and lifestyle forming by government - it is forced to act in a certain framework, ensuring its
stability. In reference to lifestyle designated by corporations there is no way to determine those limits.
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B crarse npencrasnen 0630p marepuanos XIII Mexnynaponusix JInxaueBCKUX HayYHBIX YTEHUH, TPOLICIINX
14-15 mas 2014 r. B Cankr-IlerepOyprexom 'ymanurapHoM yHHBepcuTete mpodcoro3oB. Ha Urenusix Ob1m paccMoT-
PpeHbI TpaHc(hOPMALMOHHBIE POLIECCHI BO BCeX cdepax KyJIbTypbl U pa3iInuHbIC aCIEKThI II00ANTU3aMH COBPEMEHHOTO
ofmecTBa. 10 TPAJULINK B IIEHTPEe BHUMaHU UTeHHi oka3annch Hanbojee YHHBEpPCAIbHBIC JHCKYCCHOHHBIC TEMbI
COBPEMEHHOCTH, CBSI3aHHbBIE C MPOTHBOPEUMBBIMU TEHACHIUSIMHI B Pa3BUTHH YETOBEUYECKOTO OOIIECTBA, POIECCAaMU
100au3aliy, PoIbl0 TYMAaHHTAPHOU KyJIBTYphl U 00pa3oBaHUS B COBPEMEHHOM MHpE, IpoOJieMaMH MEKKOH(ec-
CHOHAJIPHOTO OOIIEHHS, TOJEPAHTHOCTH U HPABCTBEHHOCTH. B MX umcie ocoOyro MUCKYCCHIO MOMYYHIN BOMPOCHI,
CBsI3aHHBIE C NpoOiieMaTukol auanora Kyinsryp. OOpa3soBaTeibHas IUTOIIAAKA AWAora KyibTyp, paspaboTaHHas U
BHeapenHas Cankt-lletepOyprckuM ['yMaHUTapHBIM YHHBEPCHTETOM HPOGCOI030B MPEACTABISET WHHOBAIMOHHBIN
THUQT, KOTOPBIHA 3(QHEKTHBHO aKTyaIM3UPYeT WACH IS NI0OATBHOTO MHPA.

THE INNOVATIVE CONCEPT OF THE DIALOGUE OF CULTURES IN THE DISCOURSE
OF XIV-X INTERNATIONAL LIKHACHEYV SCIENTIFIC CONFERENCE
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The article presents an overview of materials XIII International Likhachev Scientific Conference, held May 14-15,
2014 in Saint-Petersburg University of Humanities. Readings were considered on transformation processes in all fields
of culture and various aspects of globalization of modern society. Traditionally the focus of Readings have been the
most versatile contemporary discussion topics related to the contradictory trends in the development of human society,
the processes of globalization, the role of human culture and education in the modern world, the problems of interfaith
dialogue, tolerance and morality. Among them, a special discussion got issues related to the themes of dialogue of cultures.
Educational platform of dialogue between cultures, developed and implemented by the St. Petersburg Humanitarian
University of Trade Unions is an innovative elevator, which effectively updates the ideas for global peace.

INOCTTYTEHBEPI'CKAS KYJIBTYPA: POJIb CPEACTB KOMMYHHUKALIUNA
B PABBUTUU COLIUYMA U KYJIBTYPbI
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B crarbe paccmarpuBaeTcs UCTOPHS YEI0BEUECKOM KyIbTyphbl KAK CMEHA BEAYILUX CPEACTB KOMMYHUKAIUH, OII-
PEaeTsIomuX BOCTIPUATHE HHIMBUIA, POPMUPYIOMINX U Pa3BUBAIOLIMX ONPeAeIeHHbIA TUIT KyIbTyphl. CpencTBa KoM-
MYHHKAaI[UM OKa3bIBAIOT BIHMSHHE HAa COIMOKYNIBTYPHYIO CPEy, ONPEACISIOT H U3MEHSIOT KapTHHY MUpa OOIIecTBa,
PETYIUPYIOT IPUHIUIIBI BOCIIPUSTHS MPOCTPAHCTBA M BPEMEHH, U3MEHSIOT 3aKOHBI TO3HAHUS JeHCTBUTENBLHOCTH, Ha-
BSI3BIBASI UX KaK OT/IEIIBHON JIMYHOCTH, TaK M 00IecTBy B 1ieioM. CoBpeMeHHast — MOCTTyTeHOepreKast KylabTypa, IpH-
HIeIIas HA CMEHY MUCbMEHHOM KyJIbType, OTKpbLIa HOBBIN KaHaJ OOIICHUS — ayAnOBU3YyaIbHBINA. W 0HOM 13 epBBIX
(opM PKpaHHOI KyIBTYpHI CTAaJ0 KHHOUCKyccTBO. Kananckuit Kymsryposior M. MakiIro9H OUH 13 NMEPBBIX OTMETHII
POJb TEXHUYECKHUX CPEJICTB KOMMYHUKALIUH M TIPEJBUAET BO3BPAT KYyJIBTYPhI B IOHO CHHKPETH3MA, TaK KaK SKpaHHbIE
(OpMBI CTHPAIOT NPOCTPAHCTBEHHO-BPEMEHHBIE TPAHUIIBI, Pa3/IeIISIONINE YeIOBEUECTBO, U MPEBPAIAIOT MHUp B OJHY
«T100aTBHYI0 IEPEBHION.
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