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The political importance and features of the Russian railway transportation as natural monopoly are shown. The natural
monopoly in this sphere developed during the long period. The railway transportation became a tool of modernization of the country
on the eras of the XIX-XX centuries. The state monopoly on a railway transportation was established during the Civil war of 1918-
1920. The railway transportation became means of maintenance of unity of political, social and economic space of the country. Its
network structure to the greatest degree corresponds the performance of tasks of transportation of cargoes and people. The socio-
political importance of a railway transportation as public blessing is so great, that the stability of position in the country depends on
it. She focuses on the interplay of politics and economics in view of interests of the elite are on the level of decision making.
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Crarpsl TIOCBSIIICHA aHAIIM3Y COLMAIBHBIX MeMa Kak 3()(EKTHBHOTO HHCTPYMEHTA CPEICTB MACCOBOM KOMMYHHKAIIIN B
JIeSITeITbHOCTH HeNPaBUTENIBCTBEHHBIX OpraHM3aliii. B cTarbe roBOPHUTCS O CTPEMUTENIBEHOM Pa3BUTHH HH(OPMALMOHHBIX TEX-
HOJIOTHI1, UTO TIOBJIEKIIO YTIAAOK TPAAUIMOHHBIX CPEICTB MACCOBOM KOMMYHHKAIIMH 1 TIEPEXOr OOIIECTBA Ha OHJIAMH-KaHAIBI
oO1eHys. ABTOp OTMEYAeT, YTo BCe OOJIbIIe HEeMPAaBUTEIBCTBEHHBIX OPraHM3alMid BBOIUT UCIIONB30BAHMS COLMAIBHBIX Me/IHa
U1 OBICTPOI 1 3 PEeKTHBHON KOMMYHHKAIMH. [ [pHYrHO# 9T0T0 CcTana nHpOpMAITMOHHAs PEBOIEOLS, KoTopas Tpedyer HH(Oop-
MAaTHBHOCTH, KOMyHHUKaTHUBHOCT! M MOOMIIBHOCTH COBPEMEHHOTO YeJIOBEKa. ABTOP IPOBOIWT aHAIIM3 PA3TINYHbBIX HHCTPYMEHTOB
COLMAIGHBIX ME/IMa 1 BBIZIEIISET YeThlpe Haroonee d¢ddexrnBHbIX: Twitter, Facebook, Linkedin u Grorn. Kaxxnast HerpaBuTesnb-
CTBEHHAs OpraHM3aLKsl BHIONPAET CBOIO CTPATErHIO KOMMYHHKAIIMH, OT KOTOPOH 3aBUCHT yCIIEX ee AeTenbHOCTH. OCHOBHBIM
OCTAETCs YETKMI IIaH e¢ peaTi3alii. B crarbe prBeieHbI IPHMEpBI YCIIEIIHOTO MPUMEHEHHS COLMAIbHBIX Me/IHa-HHCTPYMEH-
TOB CPEJIH TAKUX HEMPABUTEIILCTBEHHBIX OpraHm3aruii: DoSomething.org, GmarorBopurensHOCTB: Bozia (charity: water), Mexy-
HaponHas aMHUCTHA (Amnesty International) 1 Kpachsrit kpect (Red Cross). ABTOp CTaThi HACTAUBAET Ha TOM, YTO COLHATIGHBIE
Me/Iria CeroJIHsI - 9TO CaMblif OBICTPBIiA, CaMBIi IPOCTON M CaMblii A(HEKTUBHBII CIOCOO KOMMYHHUKAINH.
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The article is devoted to the social media analysis as an effective tool of mass media communication in the non-
governmental organizations activities. The article is about rapid information technologies development, which causes the
decline of the traditional mass media and society transformation to online-channels of communication. The author stresses on
that fact that more non-governmental organizations are using social media for rapid and effective communication. Information
revolution has become a reason of it, which requires informational, communicative content and mobility of modern person.
The author analyzes different tools of social media and defines four the most effective: Twitter, Facebook, Linkedin and
blogs. The success of each non-governmental organization activity depends on communication strategy it chooses. The main
thing is a clear plan of its realization. The examples of a successful use of social media tools among such organizations are
given in the article: DoSomething.org, charity: water, Amnesty International and Red Cross. The author of the article insists
on that fact that social media is the most rapid, the simplest and the most effective way of communication.

WHCTUTYIAOHAJIbHBIN ACHEKT BHEIITHEIIOJUTUYECKOTO UMHUIKA KUTAS
Iupouenko T.B.

JlHenponeTpoBCcKkuil HalMOHaANBHBIN yHUBepcuTeT uMeHH Ounecst 'onuapa, JIHenponerposck, YkpauHa
(49000, Anenpomnerposck, npocn. ['arapuna, 72), e-mail: tat-lejno2008@yandex.ru

B crarbe aBTopoM paccMOTPEHbI OCHOBHBIE TOCYIaPCTBEHHBIE HHCTUTYTBI, KOTOPbIE HECYT OTBETCTBEHHOCTH 33 (DOPMH-
poBanue obpaza Kuras Ha MexmyHaponHoi apeHe. [Ipoananm3upoBaHa paboTa HauOoJee BIUSTEIPHBIX MEINAUHCTHTYTOB,
JICATENIEHOCTD KOTOPBIX OKa3bIBACT HETIOCPEICTBEHHOE BIMSHUE Ha BHEIHenomuTiIeckuit nvumk KHP. [lana orenka sddek-
THBHOCTH PabOThI TOC- U MEIMAUHCTHTYTOB B KOHTEKCTE UMUIDK(popMupyromieii nomutukn Kurast. OnpeneneHo, 9to Gpopmu-
POBaHHEM BHELIHENOIUTHYECKOro UMUka Kurtas 3aHMMaeTcst 1elblii KOMIUIEKC TOCYIapCTBEHHBIX U MEAUMHBIX MHCTUTY-
ToB. Kaykiplit M3 HUX, C OHOM CTOPOHBL, UMEET CBOM NPO(UIIB, C APYTOi — ITH Pa3TpPaHUYCHHS YaCTO OKAa3hIBAIOTCS BECHMa
YCIIOBHBIMH, ¥ (pYHKIIMH LIEJIOT0 Psijid TOCCTPYKTYP 3a4acTyto TyOnupyroTcs. Best IesTenbHOCTh MHCTHTYTOB BHYTPH CTPAHBI
1 3a ee pyOe)KaMu BEJIETCsl B COOTBETCTBUH C YKa3aHHEM TAPTHH U TIO]] €€ TIPUCTAITBLHBIM BHUMaHUeM. Bee 910 criocoOcTByeT
ICJICHATPABIICHHOMY, TIOAKOHTPOJIBHOMY (DOPMHUPOBAHHUIO BHEIITHETIOMTHYCCKOTO MMHU/IKa Kutast.
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